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The research aims to identify the concept of electronic publishing , 
targets , growth factors and their basic functions as well as 
problems of using it .  
It high lights on the meaning of knowledge and scientific research 
and to clarify the importance and their main features and types , 
also it indicates to the impact of using the electronic publishing on 
the scientific research . 
Survery methodology was used and the questionnaire of (10) 
questions has been used as the main tool to collect data which 
dealing with the research subject .  
The most important conclusions reached by the research are : The 
dependance on electronic publishing partialy in preparing the 
researches comes in the first grade , Google is the most search 
engines used by the students , Electronic books considered as the 
most important electronic source followed by electronic jourrals .  
The research reached to many recommenditions , it is nesessary to 
provide university libraries with electronic publishing techniques , 
also to learn the student how to use electronic search engines , web 
sit and data bases .   
   



 )  ( 

 -   

  

 –   :-   

 .   

 ( ) 

( CD ROM)   

.    

    

 .   

  

  

 –   :-   
 

  

 .   

 :-   

   .  

  .  



 )  ( 

  .   

 –   :-   
   

 .  

 

 

 .   

  

 –   :-   
  :-   

  .  .   

  .  .  

  .  .  

  . .    

  .  / 

 .   

  .

 .   

  



 )  ( 

:  –  
   Survey Methodology  

                        .                              

 

 

 

:  –  
- ) ) .  ( (  

-           / 

     / *  

-  (  )  

-  

 

 

 

 :  –  

)  ( )  (

)  (

                                                                            .  

 

 

 
* /                         



 )  ( 

:  –  

 
 / 

/ )  (

)                                                      (

                                  

 

    
 

 

     

     

     

     

     

     

     

     

) ( )  (  

  

  

  

  

  

  



 )  ( 

 :  –  
 ) 

 ( 

 )   .  (

) % (

) )   .  (                   (

     

  
 
 
 
 
 
 
 
 

)  (  

  

 :  –  
  -  

      - /  

       -  /  
 

 

 

 /   

    

    

    

    



 )  ( 

 –   

  

 –  Electronic Publishing   

-- : -   
      

 

 .  

)   .  (Memex 

(1)  .  

 

 .   

 (2)  .  

 .   
                                                   

(1)  .  :  . 
  :    .  

(2)   .  



 )  ( 

Online 
Searching CD-ROM 

 . ( )   

 

(Hard Discs) (Floppy Discs)  (CD-
ROM) (Multi Media) (DVD) 

(Video Text)(3)  .  

  

 – -   :-   
" 

(Word Processing) 

 

(4)  .  

" 

 ( )(5)  .  

"  
(6)  .  

                                                   
(3) –  .   :    .  
(4) –   :  

  .  
(5) –   .  



 )  ( 

"  

(7)  .  

 – -   :-   

:  -   

  .  .  

  .  .   

  .  .  

  . .   

  . (8)  .  

  

                                                                                                                                                       
(6) –  /  : 

 : -     .  
(7)  .   .  
(8)  .  " "  

    .  



 )  ( 

 – -   :-   
  

: -   

  .  .  

  .  .  

  .  .  

  .  .  

 )  .

 ( .  

  .  .  

  .

 .   

  .

 (9)  .  

  

                                                   
(9) – Scaning   .   

http://arabcin. Net/modules.php?name=Content and pa=show page and pid  



 )  ( 

 – -    :-   
   

 .   

  .

 .   

  .  .  

  .  .  

  .  .  

  . .   

   .
(10)  .  

  

 – -   :-   
  

 

: -   

   .

 .    

  . .   

  .

 .   

                                                   
(10) –  . " "   .  

  .  



 )  ( 

  .

 .   

  .

(11)  .  

 

 

(On line Searching) 

 .   

                                                   
(11) -  .  



 )  ( 

-    

 – -   :-   
 :-   

  

 .   

 

 . 

(12)  .  

  " 

(13)  .  

  

 .   

                                                   
(12) –  .  :   : 

   .  
(13) –  .   :    .  



 )  ( 

 – -   :-   
  : -   

  .  .  

   .

 .   

  .  .  

  .  .  

  .
(14)  .  

  

 – -   :-   
  

 

 ...  .   

  "

 . 

(15)  .  

                                                   
(14) –  .   :  -  .  
(15) –  .  :   :  

 .   



 )  ( 

" 

"(16)  .  

:  -   

   . .    

  .  .  

  .

 .   

  .
(17)  .  

  

 – -   : -   
    

 . 

 

 . 

 

 .   

                                                   
(16) –  :  :    .  
(17)   .  



 )  ( 

 .  

 

(18)  .  

  

 – -   :-   
  

: -   

  .(Objectivity)  .  

  .(Testability and Accuracy)  .  

  .(Replicability)  .  

  . (Parsimony)  .  

  .  .  

   .(19)  .  

                                                   
(18) " .  . "

 -   .  
(19) Serkan, Uma. Research Methods for Business, 1992  

 .   .  



 )  ( 

 – -   :-   
  

  . 

: -   

  .)  :-   

   

 

 .   

  . :-   

  

 .

: -   

  .  .  

  .  .  

  .  .  

: -   

  ) .  (  

  ) ((20)  .  

                                                   
(20) –  :  .  

 -  .  



 )  ( 

–  

 

 –  

)  ()  (

)                                                          .  (

      

 – - – )

(  

)  (

% 

% 

% 

 

)  .                                 (

                   

           

 

 

 

)  (  

  --  :   

   

   

   

   



 )  ( 

 
)  (

)  % (

       . 

)  % (

 ( )  . 

)  % (

     . 

)  ...   % (

                                                                                 . 

) % (

 

)  . % (

 

 . 

) .  (  



 )  ( 

   

   

   

   
______   

   

   
_______    

   

)       (            

  

  

 – -  :  

 
)  (

) % (

  . 

)% (

 

 .   /

 .  

) % (  



 )  ( 

  CD-ROM   

 .  

% (

                                        . 

) % (

 . )    (  

 

 

)  (  

 
                     

 

 – -  :  

  
Google  )  (  

   

   

   

   

   

   



 )  ( 

) % ( Yahoo  % (  

   

Web  
      .  

)%   ( Alyaseer 
 Nassej ) % (  Alwaraq   

Education World  ) %     (

) % ( . 

)  (  

 

   

  Google 

  Yahoo 

  ALyaseer 

  ALwaraq 

  Naseej 

  Education World 

   

               )                 (

                                    

 – -  : 

 



 )  ( 

)  (

) % (

 (.. ) 

 . 

) % (

 . 

)  (  

 

                                                                                

   

   

   

        )            (    

            

 

 

 

 

 

 

  – -  : 

 



 )  ( 

) )  (% (

 . 

) % (

                             . 

                    

 ) % (

)  . % (

 . 

)                                                           (  

 

  

  

  

  

 

 

 



 )  ( 

   

   

   

   

)  (

 

 

  

 – -  :  
) )  (% (

) % (

                     .  

) % (

 . ...  

)                                       (                                           

  

  

  
 

   

   



 )  ( 

   

)           (  

  

  

 –  -  :  
)  (

) % (

 . 

) % (

  .   

) % (

 . 

) % (

 / 

)  .    (

                                       

                                         

  



 )  ( 

  

 

   

  
 

   

   

   

)              (  

  

  

 – -  : 

 
)  (

  ) ) ( % (

   . 

 )  )  (  % (   

 (  ) 

 : 

 .  

)  (                                                                              

  

  



 )  ( 

  

 

   

   

)  (  

                                                                     

  

  

 – -  : 

 

  (  ) 

 . 

.  
                                                                              



 )  ( 

–  

 –   :  
: -                     

 - )  (%

) )  (%  . (%  

 - 

))  (% (%

)  (%

))  (%)  (%(%

       .  - 

)  (%

) )  (% (%

) )  (%% (       

     . 

     Google  –  

 )  (%

Yahoo )  (%Alyaseer  

)  (%ALwaraq )  (%

Naseej  )  (%Education World 

) (% .   

  

  



 )  ( 

 – 

)  (%

)  .(%  

 -    

)  (%

)  (% 

)  (%) (%

 

  - 

)  ( )  ( )  (%

) )  (% (%

. ( ) 

 - )  (%

)  (%

) )  (%   . (%

 - 

)  (%

) ( )  . (%  

 

                                                                     

    

                                                                             

            



 )  ( 

 –    :-   
  .

)CD-ROM 

Multimedia  On Line 
Searching 

 .   

  .

 .   

  .

 .   

  . 

(In house Databases)  .  

  .

 .   



 )  ( 

 ) (  

"  

 / " 

  /"  

 ..   

 ..   

)      (

 .  ...   

  .  
              

  

  .  
                

 

                
  

  .  
                

 .   
  

  .

  
Google    yahoo    Alyaseer    ALwaraq    

 
Naseej   Education World    

      



 )  ( 

   .  
      

  

  .  
             

  

       

  

  .  
             

  

  .  
        

  :   
         

  

  .    
        

  

  .

  



 )  ( 

: -  
  ." : 

 "-  

 :   .  

  .  .  

  .– 

-   :   .  

  .– 

 :   .  

  .–   .  

  .–  : 

 / 

 : -   .  

  . .   .  

  . " " 

 .      .  

  .– 

Scaning   .  
http://arabcin. Net/modules.php? name=Content and pa=show 

page and pid.  
  .– "

 . "  

   .   .  

  .-  .  



 )  ( 

  .–  : 

 .  :    .  

  .–  . 

  :  .   

  .–  .   : 

  .  

  .–  : 

 .   :   .  

  .–  :  : 

  .  

  .  .  

  .- "

 . " - .   
19 . Serkan, Uma. Research Methods for Business, 1992 .    

  .  

  .–  :  . 

  .  



 )  ( 

   
 


